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Postmodernism, a movement that emerged in the late 20th century, has
profoundly influenced various aspects of contemporary culture, including
advertising. In Japan, postmodern advertising has become a distinctive and
captivating phenomenon that reflects the country's unique cultural and
historical context.

Cultural Roots

Japanese culture has a long-standing tradition of artistic and creative
expression, which has shaped the development of postmodern advertising.
Japanese aesthetics, with its emphasis on minimalism, asymmetry, and the
ephemeral, can be seen in many postmodern advertisements.
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Moreover, Japan's rich history of storytelling and narrative has also
influenced postmodern advertising. Advertisements often employ complex
and layered narratives, drawing viewers into imaginative worlds where
products and brands become part of captivating stories.

Historical Context

Postmodern advertising in Japan emerged in the aftermath of World War II,
during a period of rapid economic growth and cultural transformation. The
rise of mass media and consumerism provided fertile ground for the
development of new and experimental advertising approaches.

In the 1980s and 1990s, Japan entered a period known as the "Bubble
Economy," characterized by soaring asset prices and increased spending.
This era witnessed an explosion of postmodern advertising, as companies
sought to capture the attention of affluent consumers.

Characteristics of Postmodern Advertising in Japan

Postmodern advertising in Japan is characterized by several distinct
features:

Intertextuality: Advertisements often make references to other works
of art, literature, or popular culture, creating a sense of intertextual
playfulness.

Self-Referentiality: Advertisements frequently draw attention to their
own status as advertisements, breaking down the traditional
boundaries between reality and representation.

Surrealism: Many advertisements employ surreal imagery,
juxtaposing unexpected and often dreamlike elements to create a



sense of disorientation and wonder.

Humor: Humor is a prevalent feature in Japanese postmodern
advertising, often used to satirize social norms or poke fun at
consumer culture.

Impact on Japanese Society

Postmodern advertising has had a significant impact on Japanese society:

Cultural Expression: Postmodern advertising has provided a platform
for artists and creatives to express themselves and challenge societal
norms.

Consumer Behavior: Postmodern advertising has influenced
consumer behavior, encouraging people to view products and brands
as symbols of cultural identity and personal expression.

Cultural Identity: Postmodern advertising has contributed to the
shaping of Japanese cultural identity, reflecting and reinforcing cultural
values and beliefs.

Examples of Postmodern Advertising in Japan

Some notable examples of postmodern advertising in Japan include:

Kirin Beer's "Nama Osake" (1984): This iconic campaign featured a
series of surreal and humorous commercials that showcased the
freshness of Kirin's beer.

Suntory's "Kanpai" (1989): This campaign used intertextual
references and a self-referential approach to promote Suntory's
whisky.



Shiseido's "The Makeup Saga" (1989): This groundbreaking
campaign featured a series of short films that told a compelling and
emotional story about the power of makeup.

Postmodern advertising in Japan is a vibrant and multifaceted phenomenon
that reflects the country's unique cultural and historical context.
Characterized by intertextuality, self-referentiality, surrealism, and humor,
postmodern advertising has had a profound impact on Japanese society,
influencing cultural expression, consumer behavior, and cultural identity.

As the world continues to evolve, postmodern advertising in Japan will
undoubtedly continue to adapt and evolve, reflecting the ever-changing
cultural landscape of this fascinating country.
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Pierre Paul Prud'Hon (1758-1823) was a French Romantic painter known
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